


Forth &
Towne
Gathering

Atlanta area alumni
gathered at Forth &
Towne dress shop

in Perimeter Mall in
March for a reception
and networking.
Shonica Crocker, a
Forth and Towne
sales representative,
explains details
about a blouse to
Elizabeth Bagarozzi
Hutcheson (BSFCS
'94, Furnishings

and Interiors) and
Krista O’Sullivan
(BSFCS '06, Fashion
Merchandising).

HACE Spring Game Tailgate

Despite chilly temperatures, several Housing and Consumer Economics alums joined
faculty and staff on the front porch of Dawson Hall for a tailgate prior to the Bulldogs
spring game. Among those attending were the family of alum Tim Powell (BSHE

‘87, Consumer Economics and Home Management). Shown are (L-R), Tim’s mother,
Kishiko; his wife, Gina; sons, Michael and Kyle, and Tim . Tim’s father, Russ, also
attended.
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1900, that had been used for on-site repair for the delivery
trucks was transformed into the Bischero and Quizno’s
restaurants. The main building facing Prince Avenue, which
was the original bottling company, became the headquarters
for Community Newspapers and houses several other offices
and retail space.

In order to maximize the bottling plant’s footprint,
NeSmith and Wilson chose to build a new three-story
building and to add a third floor to an existing one. The result
is seven buildings divided relatively evenly among residential,
office and retail space. The residential spaces are all being
sold to the homeowners. A couple of the commercial spaces
also have been sold; the rest have been leased.

“One of the learning experiences has been the idea of
custom design,” NeSmith says. “I’ll show a blank space and
people want to know how it will look when it’s finished. I say,
‘How do you want it to look?’ The idea that we will finish
a space to meet their needs has been a difficult concept to
convey.”

The final tally of spaces includes 13 residential units
ranging in size from 982 square feet to 2,000 square feet,
three restaurants and several other businesses and attorney
offices. On Jan. 2, 2000, the Athens-Clarke County Board of
Commissioners unanimously designated The Bottleworks as
a local landmark. The development also has been named an
award winner for excellence in rehabilitation by The Georgia
Trust and in community revitalization by the Athens-Clarke
Heritage Foundation. On Feb. 1, 2006, The Bottleworks
On Prince was entered in the National Register of Historic
Places.

As NeSmith continues to market space at The
Bottleworks, she also continues to educate the broader
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Athens community on the benefits of this type of
development.

“Could we have done this in a cookie-cutter style?”
she asks rhetorically. “Yes, but would it have kept its
uniqueness? With custom design we’re able to maintain the
character and uniqueness of the spaces.”

NeSmith says the project was a couple of years ahead of
its time—both in the development of an in-town, mixed-use
project, but also in the redevelopment of this area of Athens.

“Prince Avenue was the road that connected Cobbham,
Athens’ first suburb, with downtown,” she says. “Now, with
The Bottleworks, the purchase of Prince Avenue Baptist by
Piedmont College and the plans for the redevelopment of the
Navy School, I think this area is going to really grow.”

Although The Bottleworks has taken up a great deal
of NeSmith’s time, she has been involved in a variety of
other projects since she and Dink moved to Athens in 1991
from their long-time home of Jesup. She served on the
Athens-Clarke Heritage Foundation Board for several years,
including as president from 2003-2004. In 2004, she was
appointed by the Athens-Clarke County Commission to a
citizens advisory committee that conducted a comprehensive
study of historic designation boundaries and design
standards for downtown Athens.

“It took our committee three years, but downtown is now
designated!” she says proudly.

The NeSmiths also are proud of their UGA ties. In
addition to both Pam and Dink being UGA graduates, so are
their three children, Alan, Emily and Eric, as well as son-
in-law Tom Wilson. The couples’ two grandsons, Wyatt, age
3, and Hayes, age 5 months, have already been signed up as
lifetime members of the UGA Alumni Association. B
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What will be your
FACS Legacy?

logacies

year ago, our College embarked on a unique %2%7?}'

and meaningful campaign: 100 Legacies in

the Making. This campaign is unique because

we are not asking for your gift today, but to
promise it in the future. Planned giving allows you to give
to your alma mater after carefully providing for your own financial needs and
deciding what you will leave to your heirs. Our goal is to secure 100 households
who confirm a planned gift to us prior to this time next year. As of this writing,
we have 35 and are working on many more. But we haven’t reached 100...yet!
We need your help. Here are some common questions people have asked:

A

1 don't have tons of money. What are your expectations?

We require nothing other than a confirmation that we are in your estate plans.
Some people share the amount, others do not. There is no minimum to what you
can leave. You are the donor and make those decisions.

Katrina L. Bowers

is Director of
Development for the
College of Family and Am I allowed to designate how UGA uses my money even though it won't be

Consumer Sciences. For received until after I'm gone?

more information on . X . .
Yes. I will work with you on a planned gift agreement that can be easily

changed at anytime by you.

how to give a current

or deferred gift, please

contact Katrina at (706) I haven t heard about this. Who has received mailings so far?

542-4946, by email at . .
kb We targeted alumni between the ages of 40 and 80, but have had successes with
owers@fcs.uga.edu,

or write to her at FACS, ages much younger. Actually, it’s very easy for young people to participate
224 Dawson Hall, UGA, in this campaign when they currently are not in a position to write the type of
Athens, GA 30602. check that they wish they could write.

Exactly HOW do I make a planned gift to FACS?

It can be simple. That’s my job. Call me and we’ll work through the details
on the plan that is right for you. Among our 35 Legacies thus far, we have had
those who designated our College as a beneficiary of a life insurance plan, a
trust, a retirement plan, an IRA, or simply remembered outright in a will.

Whats in it for me?

The most important benefit is the satisfaction of leaving your legacy to our
College. Other benefits are being a member of the UGA Heritage Society and a
reduction in your estate for tax purposes.

If you would like more information about the 100 Legacies campaign, please
call me today. Your gifts can make a tremendous difference and we would
be proud and honored to include you among our 100 FACS Legacies in the
Making! A celebration will be held for all at the conclusion of this special
campaign.

See you there?




FACSMagazine Nonprofit Org.
College of Family and Consumer Sciences U.5. Postage
224 Dawson Hall _u>_ _U
The University of Georgia Athens, GA
1785 Athens, Georgia 30602 Permit No. 165
MPUS TAI P
oo—.ﬂw%ﬁzrmhm zk_ﬂm%._.m 07

PAT. PENp v

= ; 8}

13*" Annual South
Campus Tailgate

Saturday, Sept. 15, at
Legion Field on the
UGA campus, prior
to the UGA vs.
Western Carolina
UAB football game.
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