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LETTER FROM THE DEAN

For the past year, we’re been actively searching for bright ideas to
incorporate into our new strategic plan. We’ve met with students, faculty,
staff and the leadership of our FACS Alumni Association. At each of these
meetings, we’ve asked participants to consider the opportunities we have
in the near future — the next three-to-five years; the more distant future—
five-to-10 years; and as far out as 25 to 50 years! You may wonder how
we can possibly consider what our college might look like in 50 years, but
I believe we need to think as broadly as possible in these early planning
stages. Later, after we’ve gathered all of these ideas and sorted through
them, long-term themes and ideas will emerge that we’ll incorporate into
our formal strategic plan. We’ll also have a wealth of additional information
that we’ll continue to glean ideas from.
Developing a strategic plan requires the support of all of our
stakeholders. At this time, I’d like to invite you to join our planning team
by sending your thoughts and ideas about the College of Family and Consumer Sciences to
strategic@fcs.uga.edu. Tell us where you think we should be headed in the coming years.
Are there new fields of study we should be considering? New areas of research or service?
Our alumni are located around the globe, which means the FACS family extends far beyond
Dawson Hall. What are you seeing, hearing and experiencing in your world that we should
incorporate into our strategic plan?

We have several articles in this issue of FACS Magazine to help spark your bright ideas.
Our cover stories focus on the research of two of our faculty members—Jung Sun Lee of
the foods and nutrition department and Gene Brody of child and family development. Dr.
Lee is still relatively new as a faculty member, having been here only three years. Dr. Brody
has been here more than 30 years! Between them, they have a lot to say about what it’s like
to build and maintain a research program. What areas do you think we should consider for
research in the future?

Our article titled, “Engage” provides a look at just a few of the many ways our students
are learning. Some are learning in the halls of the Georgia General Assembly while others
are traveling to destinations as near as New York City and as far away as Cambodia. We
also have students learning in new ways in the classroom from long-time practitioners. What
are your ideas for new ways of engaging our students? Are there other places in Georgia,
in the United States, in the world where we should be sending our students for learning
opportunities?

These are just a few of the stories you’ll find in this issue. I hope that as you read each
article that you’ll pause for a minute and consider how it might turn into a bigger “bright
idea” for our strategic plan. With alumni numbering some 14,000 individuals, I’m confident
that your thoughts and ideas will contribute to our efforts to build the College of Family and
Consumer Sciences into an even more dynamic and outstanding college.

Thank you for your continued support of FACS!
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Sincerely,

Laura D. Jolly, Dean
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